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Programmes in which module to be offered

BSc (Hons) Business Management Core
BSc (Hons) Business Management with Foundation Year Core
BSc (Hons) Business Management (Top up) Core

Breakdown of module hours

36 hrs
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36 hrs

0 hrs

264 hrs

300 hrs

Module aims

This module explores advanced theories, strategic analysis tools, and global perspectives.
Students will critically evaluate the impact of complex economic, political, social, and
technological forces on organizations and develop strategies for navigating risk, uncertainty,
and global challenges. The module emphasizes applied analysis, ethical considerations, and
sustainability within an increasingly interconnected business landscape.
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Module Learning Outcomes

At the end of this module, students will be able to:

Critically evaluate the complexity of economic, political, technological, and socio-cultural
forces on organisational strategy and performance, using advanced environmental and
competitive analysis tools.

Apply advanced economic, strategic, and risk management frameworks to assess the
long-term impact of market dynamics, government interventions, and global financial
systems on organisational decision-making.

Evaluate global trends, emerging challenges, and future business opportunities, with an
emphasis on strategic foresight and resilience.

Assessment

Indicative Assessment Tasks:

This section outlines the type of assessment task the student will be expected to complete as
part of the module. More details will be made available in the relevant academic year module
handbook.

Assessment 1: Portfolio - Students will complete a portfolio of tasks that demonstrate their
ability to analyse and apply key concepts related to the business environment.

Part 1 of the portfolio will be an applied task (500 words/20% weightage).
Part 2 of the portfolio will be a written piece of work (1000 words/40% weightage) and

Part 3 will be a poster presentation (1000 words/40%weightage).

1 1,2,3 Portfolio 2,500 100% Oral
Assessment

Derogations

None

Learning and Teaching Strategies

The overall learning and teaching strategy is based upon the key principle that students are
encouraged to participate in higher education when they are exposed to flexible ways of
learning that engage them using innovative and creative pedagogical approaches. To this end
People and Culture module applies the University’s Active Learning Framework (ALF)
supporting accessible, and flexible learning. Students will have access to multiple learning
opportunities including face to face and online classes (with core and guest lecturers),
seminars, access to recorded lectures, lecture notes and handouts and directions to relevant
essential and additional reading.
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An interactive approach to learning is always maintained and staff will engage students with
key issue by drawing on case studies and their practice experiences in the world of business
and management. Lectures will be organised around lecture inputs, quizzes, recorded video
content, simulation software (where applicable), larger and small group discussions and
debates. Face to Face or video mediated appointments can be made with tutoring staff via
Microsoft Teams to discuss module content and assignments.

Welsh Elements

Students have an option to submit the assessments and receive feedback for the module in
Welsh. Case studies and contextualised Welsh examples will also be implemented within the
module where possible.

Indicative Syllabus Outline

1. Summary of understanding the Business Environment

2. Business Environment Analysis

3. Competition, markets and innovation

4. Emerging markets and the shift of economic power.

5. Regulatory frameworks and their strategic implications.

6. Environmental, Social, and Governance (ESG) metrics and reporting.
7. ESG challenges

8. Advanced risk management frameworks (ERM, scenario planning).
9. Decision-making under uncertainty and behavioral economics.

10. Technological megatrends: Al, automation, and digital transformation.
11. Advantages and challenges of Technological megatrends
12. Big data analytics for business environment analysis.

Indicative Bibliography

Please note the essential reads and other indicative reading are subject to annual review and
update.

Essential Reads:

Thompson, E., Worthington, |. and Britton, C. (2023) The business Environment: A Global
Perspective. 9th ed. Harlow: Pearson.

Other indicative reading:

Websites:

www.mckinsey.com
www.hbr.org
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